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CORE VALUE

e TOI GIAN
e BAN DIA
e NUOIDUONG

e TIN CAY
e TU HAO

e BEN VNG




BACKGROUND & BRIEF

SALE
20.98% - Nhang
43.18% - Dau
14.18% - Xa béng
7.03% - An dam

PRODUCE

Xwédng 1 - Khai thac tét
Xuwéng 2 - Chuwa khai
thac manh du tiém nang
Ién, sén sang da dang
san pham séy lanh, an
dam

MARKETING
TA 1&2: dwoc truyén thong
vé ngudn gbc chubi cung
rng 5F va phan héi tich cuc
vé chét lwong san pham
cham sdéc ca nhan, nhu
cau cao vé cham soc Me &
Bé




1. TARGET CUSTOMER

Demogra
phic

Behaviors

Psychogr
aphic

Family Caregiver

- Ni¥ 35-45 tudi,

- Pham vi: TQ, tép trung Tp I&n

- Thu nhap: A income

- Céng viéc: WFH chii yéu, full time-parent.

- Tinh trang quan hé: da c6 gia dinh/ da co con,
thwong la con con nho.

- Toén giao: thién Phat Giao

- Danh thoi gian & nha cham soc gia dinh con cai,
yéu cac cong viéc lién quan dén thién nhién. cham
con, lam banh, cho con ba.

- Nhém tuy nhé nhwng dé trung thanh cao.

- Nhom tri thire cao

- Yéu truyén théng, mong muén hoc hai va tan tién
- Tin twdng khoa hoc & tam linh.

- Ty do nhwng co6 tinh nwong twa (vao gia dinh, con
cai, méi trworng sdéng..)

- Khéng quan tam qua nhiéu dé&n ngoai hinh.

ﬁalthy Citizen

- N 28-40 tudi

- Pham vi: TQ, tép trung Tp I&n

- Thu nhap: AB income

- Céng viéc: van phong

- Tinh trang quan hé (cht yé&u): doc than
- Ton gido: da dang, hodc vo than.

Tim kiém nhirng didu d& ty yéu thwong, cham séc
ban than minh .
- Thwdng mua hang cé chirng nhan uy tin vé hiru

co, hang nhap khu

- Thudéc nhém tri thirc cao

- C6 tham vong I&n, tao trend, theo trend, du lich
- Tan tién va tin twdng khoa hoc cao.

- Thich ty do tai chinh

- Thich tw quyét dinh moi van dé.

.

\ﬁree Mommy

N 27-33 tubi

- Pham vi: TQ, tép trung Tp I&n

- Thu nhap: AB income

- Cdng viéc: van phong, nhan sw cap cao, chi
SMEs

- Tinh trang quan hé: da cé gia dinh/ da c6 con,
thwdng la con con nho.

- Tén giao: da dang hoac khoéng tin nguwé'ng

- Tich cuc tim kiém théng tin chdm séc mom &
baby, lwa chon phwong phap phu hop cho chinh
minh

- S8n sang thr cai mai, sn sang chia sé

- L&i séng hién dai, tién nghi, tng dung gia dinh

- Tw cho minh théng minh, thich thé hién

- C6 hoai bao I&n, tao/theo trend, du lich, dam
mé

- Tan tién va tin twéng khoa hoc. o
- Thich (u) do tai chinh, tw quyét dinh moi van de.
- Mwu cau sy yéu thwong, cham séc ban than

minh, gia dinh.
- Thich 16i sdbng m@i, van hoa c&i mé, hwdng
oai




1. OBJECTIVE

BRAND PRODUCT COMMUNITY

AWARENESS AWARENESS MOM & BABY

BUSINESS GOAL: % BRANDING % PUSH SALE



STRATEGY



Noom la thwong hiéu tin
r O e I I l cay trong linh vwec cham
s6c, nudi dwdng me & bé.

Brand role: Inspirer

Rao can / Thach thirc

Téi thich san pham tw nhién an toan va ‘
phai hiéu qua nhanh chéng, ngon, dé st
dung vi t6i cham con rat ban. .

C6 qué nhiu théng tin, phwong phap va .

tdi hoang mang t&r bé vé kién thirc, kinh R

nghiém cham séc me & bé, khong biét Iwa

chon nao tét nhat cho chinh minh va con .
Pick-up POINT (8n ngon, ngu yén, it bénh) .0
Noom chua c6 lién hé sau Céc sén phém me & mé c6 thuc sy an
séc véi ngudi tieu dang me toan va hiéu qua véi toi va con? IS

& bé GEN Z . P 2 A .
Noom cé gi hon vé&i cac san pham céng .
Py S > 2 z
S quan tam 1&n cla nghiép va san pham sach khac nhuw... . .
khach hang me & bé v&i -
san pham noom .
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1. UNDERSTAND TARGET AUDIENCE

N 27-33 tubi

- Pham vi: TQ, tap trung Tp I&n
- Thu nhap: AB income ]
- Cong viéc: van phong, nhan s cap cao, cht = A
SMEs XA HOI
- Tinh trang quan hé: da cé gia dinh/ da c6 con,

thwdng la con con nha.

- Tén giao: da dang hoac khdng tin nguwdng HOANG MANG

- Tich cwc tim kiém théng tin chdm séc mom & TU BE
baby, Iwa chon phwong phap phu hgp cho chinh
minh

- S8n sang thir cai mai, sin sang chia sé

- L&i séng hién dai, tién nghi, ’ng dung gia dinh

) GIA DINH

- Ty cho minh théng minh, thich thé hién

- C6 hoai bao I&n, tao/theo trend, du lich, dam
mé

- Tan tién va tin twéng khoa hoc.

- Thich tw do tai chinh, tw quyét dinh moi van dé. ) CA NHAN
- Mwu cau sy yéu thwong, chdm séc ban than

minh, gia dinh.

- Thich 16i séng méi, van héa cdi mé, hwéng

ngoai




2. BRAND PROPOSITION

V&i nhitng dong san phdm cham séc me & bé tbi gian dén tan cung, c6
tinh nudi dwdng bén virng, noom giip me khong lé thudc va hoang
mang trwdc v van lwa chon cham soc, tiéu diung. Qué trinh cing cb
kién thtre, kinh nghiém tr khoa hoc, dan gian giip chi em manh mé
vwot rao can dinh kién xa hdi vé ngudi me cham con. Ching ta cing
nhau tién dén doi séng tw tin, tw do nudi dwdng té 4m véi niém tw hao

hon bao gi® hét.

Nh& d6, doi sbng clia ngwdi me dwoc gidi phéng va truyén cadm hing.
Khong chi hiéu qua, an toan, bén virng ma con tw tin bat dau mot doi
sbng cham con tai nha. Tw do tai chinh tlr s& thich, dam mé cho chinh

minh dé& nudi duwéng té &m bén virng.



2. BRAND COMMUNICATION IDEA

TY HAO RU RU

La thé hé chuyén tiép tlr Gen Y cung khing hodng thé hé va bung né cong nghé s, su “tw do” sdng theo cach minh muén la
mong mai sau sac cla ngwdi me, khdng chi 4p G cho ban than minh khi con tré ma ca trong hanh trinh [am me, muén tw do lya

chon céach chdm séc con tét nhat. “Tw hao ru rd” nhw mét dinh cao tw do dwgc ké thira tir me sang con, nhw cach dwoc ké
thira tir 6ng ba, twr tw nhién.
Dé rbi kham pha tw do ngay ca trong rang budc, ra ri & nha hay bat cir dau mién la tw do cham séc con, “ni quyén tich cuc”

chinh 1a niém tw hao I&n, ddng lwc manh mé, niém cdm hing quyét dinh chat lwong cudce sdng cda gia dinh thdi hién dai.

TU TIN CHAM SOC ME & BE CUNG NOOM
TU HAO RU RU, TU DO NUOI DUONG TO AM



2. BRAND PERSONALITY

Rugged ]
Thé mdc, gai goc, gat

Tré trung Chia sé
Tan hwéng I R l ' S I Cong dong
bam mé Khoa hoc déan gian

Khiém tén

Truyén cam hirng , Straight
Py tinh yéu thwong Minh bach, thang than YO U R Thanh céng

Tham vong Hwéng vé gia dinh

Thir thach T A ST E Bong cam
5m x3 hoi Nhat quan
Bwom bwém xa hoi Trustworthy
dang tin cay, che ch&



CONTENT DIRECTION



1. TONE & MOOD

WEB FACEBOOK

gan giii, yéu thwong \

tw hao, manh mé

ca khia, di dom

c6 ca tinh ngwoi viét

c6 thé dung phwong ngir

suc tich, mach lac

dan chirng logic

khéng trung dung

khang dinh manh mé

- Phat ngén soai ca day tinh yéu thwong danh cho niv
gi&i, dwa ra cac lwa chon nhung khéng chi trich tét
tU’ hao, dan dau xau, Icy~| van than thién, truyén cam hing theo kiéu
“phu nir dwoc ty do lywa chon”




2. FACEBOOK CONTENT DIRECTION

#back to b as’ic
#tieu_dung_toi_gian

Loi ich co ban, téi gian
cua san pham

Kién thire vé 16i sdng
bén virng, tiéu dung toi
gian, quay vé ty nhién

Diém gibng, khac gitra
noom, sdn phAm noom
v&i quan diém théng
thwong, lam ndi bat gia
tri toi gian.

#setting_]‘ree
#nir_quyen_doc_hai

Khéng chi san pham tbi
gian, bén virng ma
noom con mang dén 16i
sbng tw do khi nhan
thire rd vé nir quyén
trong gia dinh, xa hoi va
chinh cubc d&i minh.

noom luén bén canh chi
em, nwong twa nhau va
lubn goi y nhirng Iwa
chon vé tinh nir khéng
doc hai, thiét 1ap tw do
cho chinh minh.

#tw_hao_ru_ru

Noom chia sé giai phap,
hanh déng thuc té,
truyén cdm hirng khi tw
tay nau &n, chdm séc
nha ctra, con cai.

Niém tw hao khi dwoc
lam me cua con, dwoc ké
thira tir dan gian 1an
khoa hoc va truyén lai
cho con, nudi dwéng ky
e dep cung con, duoc
tiép nhan gia tri truyén
théng.

#nudi_dwdng_bén_virn
g

Nhirng bai viét chuyén
sau vé tri thirc ban dia
trong cham soc sure
khde, tréng cay, san xuét
cung luan cw khoa hoc
logic s&c bén.

Mang lai cam giac tin cay
va ra quyét dinh phu hop
cho tirng nhu cau tim
hiéu, mua hang va &ng
dung ctia khach hang.




2. FACEBOOK CONTENT ANGLE DEMO

#back_to basic #setting_free #tw_hao_ru_ru #nubi_dwdng_bén_virn
#tiéu_dung_toi_gian #niv_quyén_ddc_hai g
* Cho nhau vang, chi
« Thittrdng chongwdi « Unscented - khéng bang tréd dang dibuédn + Phan biét dwdng —
&n chay & bé an mui vi em thom rui L&i thoat tranh réi
dam. * Gen Z nudi con style loan chuyén hoa
* Khd han sau sinh — néng dan eco
«  Muudaliéu & Bo xi Rinh thiy loi vé  DA4u chan carbon va
da viém nhiém «  Snack kiéu “Sao hém giai phap tai nha
« Rlra mat bang nay me khéng di
« Phut tap bat tién khong gi ca lam?” * Dia thtrc an healthy
quéa em oi gdm nhirng gi
* Hanh phuc ctia me
« Nguwdi Viét &n nhat danh dbi bang “cuc
nhung &n rat nhiéu ctrt” clia hai con

muoi



DIGITAL ECOSYSTEM



1. OBJECTIVE

CQNTENT HUB: Té’p tr‘ung toan bd ndi dung, tré thanh ndi dung chinh
thong, chinh xac nhat vé brand, product va campaign.

X

ENGAGEMENT HUB: Noi brand tiép xdc véi khach hang & moi diém
cham trong customer journey, nham duy tri twong tac gitra brand va
customer, xay dwng brand love.

You

QG[_T] TRANG CHU  VE NOOM SAN PHAM v MUAHANG v HUONG DAN SU DUNG v 6 Q

CONG TY TNHH THUC PHAM NOOM

Tru'sé: T6 17, Thn Binh Tty Xa Binh Giang, Huy&n Thang Binh, Tinh Quang Nam, Viet Nam
Ma 56 doanh nghiép : 4001074770
CN €5 DU DK ATTP : 56 12/2021GCNATTP-SCT do S6& Céng Thuong tinh Quang Nam cap
CN €S BU DK SX MY PHAM : 56 00220/DKSXMP do S Y Té Tinh Bén Tre cap

Email: info@noomfood.com, michelle@2kleagues.com

Fanpage cham séc khach hang: http ebook.com/thucphamnoom

@ Chinh stta

m@rﬂ Thuc Pham Noom

l""‘vw""‘. @thucphamnoom - Nha san xudt #' Chinh stta hanh dong Dat ng...

Trangchi  Anh  Danhgia  Video  Xemthém v ™ Quingcio Q nm -~



1. COMMUNICATION CHANNEL

WEBSITE
FACEBOOK
FACEBOOK ADS /\
SOCIAL SEEDING
(KOLs, FANAPGE) ENGAH%IEMENT Drive Traffic

v

GOOGLE ADS

YOUTUBE




1. DIGITAL ECOSYSTEM

CHANNELS Driving Social
Engagements & S
________ Building Trust |
OO Drive Traffic Information
| FACEBOOK ! How to keep? ! !
Branding | — REEL ) |
content : | YOUTUBE ; i \ :
? Life-style !
N S 1 I :
o ! : -
S~o -7 | I 1 )
- - 1 I : ,
1 _’

i 1 A

| ! 1

1 1 1

1 1 1

Brand Value How to measure?

CENTRAL
HUB
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